
ONLINE STORE REDESIGN
AUGUST 29 // RESEARCH INSIGHTS and INITIAL WIREFRAMES



CURRENTLY // STORE PAGE

Is the information necessary?

Other ways to layout the product?
Special qualities of 23andMe products: 
same product with personalized info.

Discount info can be more distinct.

The “Add another kit“ is not 
prominent enough.

The kit. 1. Name / Contact info
2. Shipping Address / Method
3. Assistance needed or not
4. Gift option

The legal information and FAQ can 
be organized better.



CURRENTLY // STORE PAGE

The progress indicator occupys too much 
vetical space.

The address format is not conventional.
Mutiple addresses shipping scenario needs 
to be considered in the future.

The credit card graphics are too small.



PAIN POINTS // MEETING NOTES with Michelle

- There is no name for our product. Customers are not sure what they’ll get.
- If a user fails to provide correct names on each kit in one order, it’s hard for 23andMe to get contact 

with the sample provider who forgets to register his kit. However, users might not have a specific 
names in mind when ordering multiple kits for relatives.

- There is no verification for international shipping address yet.
- There will be a high demand for shipping to multiple addresses in one order berfore Christmas, but 

the site hasn’t supported that.
Nice to have:
- Power users would like to save their credit card information.
- Customers would like to purchase a kit as a gift to other.

- Some customers would assume that their online accounts will be created automatically during the 
checkout process because they were asked to provide their personal info, while it’s not the case.

- There is no way for users to track the shipping progress of their order after purchasing. 
- Customers don’t know they can cancel an order within 60 mins through the website directly without 

calling to the customer service center.

p
re-o

rd
er

d
uring

-o
rd

er
p

o
st-o

rd
er

- There is a lack of instructions and education about how to correctly provide the saliva sample. 
Customers are disatisfied when they find out that  
1. they forget to register the kit before sending back the kits, and that 
2. they need to recollect their saliva sample because they didn’t follow the instruction correctly.

Customers get their kits



EXAMPLES // APPLE STORE

Customization 
options under 
the same 
product.

Combine 
Delivery, 
Shipping, and 
Payment into 
one page.



EXAMPLES // AMAZON - mutiple addresses

Small progress 
indicator next to the 
logo.



EXAMPLES // AMAZON - gift option

Personalized gift 
option.



EXAMPLES // WALMART

Progress indicator 
as a thin row.



WIREFRAMES // STORE - order page - layout 1



WIREFRAMES // STORE - order page - layout 2 



WIREFRAMES // STORE - order page - select number of kit



WIREFRAMES // STORE - item



WIREFRAMES // STORE - item - enter names



WIREFRAMES // STORE - shipping - single address



WIREFRAMES // STORE - shipping - mutiple addresses - 1st address



WIREFRAMES // STORE - shipping - mutiple addresses - 1st address



WIREFRAMES // STORE - shipping - mutiple addresses - 2nd address



WIREFRAMES // STORE - shipping - mutiple addresses - 2nd address



WIREFRAMES // STORE - shipping - mutiple addresses - contact



WIREFRAMES // STORE - payment



WIREFRAMES // STORE - review



WIREFRAMES // STORE - finished




